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4. EMPIRICAL STUDY RESULTS
�
 

 

The survey analysis includes the demographic, socio-
economic and spatial description of the respondents, 
their attitude to cannabis and their tourist trips (length, 
directions, destinations), during which they used canna-
bis indica.  

The survey participants (and at the same time 
cannabis consumers) were young people. Nearly 70% 
of them were aged 19-26. A further 11.5% were aged 
17-37, 5% were under 18  while only 3.5%. were older 
than 36. The respondents were mostly male (73%). 
They were well educated, with 44% having completed 
just secondary education while a further 35.1%        
had university education (16.1% – completed and 19% 
– incomplete). Respondents who had only vocational 
or educated to only 16 made up around 10% each, 
while those with just elementary education – only 1%. 
Despite their young age, the majority of respondents 
(46%) were self-sufficient financially. 28% were partly 
supported by their families and only 25 % were fully 
maintained. Thus, they were working and/or study-
ing, with incomes enabling them to travel both in their 
home country and abroad.  

 

 
�

Fig. 1. Respondents’ place of residence in Poland 

 
93.5% of the respondents lived in Poland and the 

remaining abroad, mostly in Great Britain, Germany, 
the Netherlands and the Scandinavian countries. The 
domestic respondents came mainly from large cities, 
particularly those with over 0.5 million inhabitants 
(Warsaw, Łódź, Poznań and Wrocław), the largest 
cities in Poland with well developed services offering 
the best work and study opportunities, providing a 
variety of entertainment (nightlife), including greater 

access to drugs and stimulants. The next group of 
respondents lived in the remaining major Polish cities. 
They rarely came from small towns or villages, which 
are areas characterized by intensive migration of 
young and open-minded people to large urban centres 
in Poland (e.g. Opole or Świętokrzyskie Provinces), 
where interest in cannabis was small (Fig. 1). 

The people taking part in the survey were clearly 
interested in cannabis consumption during a tourist 
trip. Over 94% of them had tried this drug before 
(Table 1). 

 

 

Table 1. Respondents’ earlier experience with cannabis (%) 
 

Respondents (%) 
Frequency of cannabis use 

total male female 

Very often   26.6   30.1   17.3 

Often   30.9   33.3   24.4 

Sporadically and occasionally    24.1   24.1   24.2 

Only a few times     4.1     2.4     8.9 

Very rarely     5.4     5.3     5.6 

Once often, now occasionally     0.2     0.3     0.0 

Once yes, currently no     2.8     2.1     5.2 

So far never     5.8     2.4   14.4 

Total 100.0 100.0 100.0 
 

  Source tab. 1–5: authors. 

 
Over 57% of the respondents used the drug often 

or very often. The next sizeable group consisted of 
those who used cannabis sporadically or occasionally. 
People who became intoxicated very rarely, who had 
used the drug several times before, had given it up or 
cut down on using it, made up only 12.5%. Only 5.8% 
of cases were respondents who had never used it. The 
results presented above clearly show that a large 
majority can be regarded as regular cannabis users.  

Among the 250 women who participated in the 
survey, responses concerning the use were distributed 
more evenly than among the men. The greatest 
difference was observed as regards those who claimed 
that they used cannabis very often; in this case, the 
percentage of women was much lower than men. 
Moreover, a considerable disproportion was observed 
among the respondents who had never had any 
contact – this answer was given by a considerably 
larger number of women (14.4%) than men (2.4%). 

The respondents from the predominant group 
positively related tourist attractiveness to the legality 
and/or availability of cannabis (Table 2). This result 
should not be surprising, considering that the majority 
of respondents were interested in the consumption of 
this drug.  

It also turned out that a large number of res-
pondents (83.3%) would attempt to use cannabis if 
they were at a place where it is legally permitted. 
Those who expressed a negative opinion were mostly 
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those who had had little experience with the drug. As 
many as 49% of the respondents who had had no 
experience in this respect admitted they would be 
willing to try cannabis at a place where it was legal, 
which points to a considerable openness to new 
stimuli among this group.  

 
Table 2. The influence of cannabis availability  

on the evaluation of the attractiveness of tourism reception 
regions by respondents 

 

Evaluation of the influence of cannabis 
availability on the attractiveness  

of a tourism region 

Responses 
(%) 

Positive   87.5 

Negative     3.8 

No influence     0.3 

No opinion     8.4 

Total 100.0 

 
The results of the survey clearly show that tourist 

trips motivated by cannabis consumption does exist 
among Poles, confirmed by the data presented in 
Table 3. 

A total of 38.7% of respondents, including 26.3% of 
women and 43.3% of men, had at least once in their 
lives gone on a tourist trip for the purpose of canna- 
bis consumption. The figures seem quite high if we 
consider that this drug was the main motive of those 
trips. 

The survey shows that for the majority cannabis 
was an additional tourist attraction (Table 4). How-
ever, the percentage who regarded the use of this drug 
as an important or even key element of their tourist 
trip was also considerable. This shows that the res-
pondents largely identified their trip with cannabis 
consumption. 

 
Table 3. Cannabis indica as the main motivation 

of a tourist trip (%) 
 

Responses (%) Cannabis as the main 
motivation for a tourist trip total males females 

Yes   38.7   43.3   26.3 

No   59.5   54.7   72.5 

Prospectively     1.8     2.0     1.2 

Total 100.0 100.0 100.0 

 
Table 4. The importance of the possibility of cannabis 

use as a motivation for travel 
 

Importance of cannabis consumption 
as a motivation to travel 

Responses  
(%) 

Highly significant     6.0 

Significant    26.0 

Additional attraction   55.4 

Not very significant     5.3 

Insignificant      7.3 

Total 100.0 

Table 5 shows that the predominant group among 
the respondents who had at least once made a tourist 
trip motivated by cannabis consumption included 
those who used the drug often or very often.  

 
Table 5. Frequency of using cannabis vs. going 

on a tourist trip (%) 
 

Frequency of using cannabis 

Cannabis 
consumption as  

a motivation 
to travel 

Very often   35.2 

Often   40.3 

Sporadically and occasionally   18.3 

Very rarely      3.8 

Only a few times     0.8 

Once yes, currently I don’t use it     1.6 

Total 100.0 

 
The destinations of the respondents’ trips largely 

depended on the availability of cannabis. About 95.5% 
of the trips took place in Europe. Slightly over 50%      
of all European trips were made to the countries of 
Western Europe, primarily to the Netherlands which 
received three quarters of the respondents travelling  
to this part of Europe. The most popular destination 
was Amsterdam and out of all tourist trips made to 
this country, 42% were to Amsterdam alone. The 
second significant destination was Central and Eastern 
Europe (slightly above one quarter), with the Czech 
Republic in the lead (83% of the respondents travell-
ing to this part of Europe, with up to 30% going to 
Prague). The third most popular was Mediterranean 
Europe (12%), mostly Spain (45.9%). The percentage 
elsewhere in the world was marginal (4.5%). 

These destinations are clearly related to cannabis 
use. Based on the data presented here, it can be stated 
that the respondents most willingly chose a relatively 
close destination where they had easy access to canna-
bis.  

Taking the respondents’ motivations and the 
destinations of their tourist trips into consideration, 
four basic and most common types of trip can be 
indicated: 

1. They were often holiday and/or winter tourist 
trips to large agglomerations or famous resorts, 
and the trips themselves were related to recrea-
tion, entertainment and sightseeing rather than 
cannabis consumption, which was only an addi-
tional attraction. These tourist trips were to 
places like Livigno, Rome, the Black Sea coast of 
Bulgaria, Budapest, Paris, Crete, Lisbon and 
other destinations popular in Europe. Some-
times, they were also trips for tourism and recrea-
tion purposes, lasting for a few days during    
the summer holidays, usually for 7-14 days, 
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including accommodation at a hotel or hostel in 
Amsterdam. Typical for these trips was consider-
able expense and their main motivation was 
usually tourism and recreation in the broad 
sense of the word, combined with occasional pot 
smoking.  

2. A large number of respondents travelled to visit 
their families or Polish friends who had emi-
grated for financial reasons. In this case, apart 
from the Netherlands (smaller cities, such as 
Eindhoven or The Hague, but with obligatory 
sightseeing in Amsterdam), they also visited 
Great Britain, Germany or Switzerland, where 
cannabis consumption was rather an addition to 
the journey. Sometimes they were trips for work 
and then they involved a much longer stay 
(usually several weeks). This type of journey in-
volved lower expense because in almost all cases 
accommodation was provided by the respon-
dents’ hosts. 

3. Relatively low-budget trips involving back-
packing or festival tourism where tourists do  
not pay much attention to the standard of 
accommodation. These were short trips, usually 
lasting a few days, oriented towards visiting 
‘coffee shops’ and concentrated in Amsterdam 
or its vicinity. The most popular means of trans-
port was train or private car (possibly by plane), 
and the accommodation usually included  cheap 
hostels or camp sites. The tourists usually 
travelled in small groups. Sometimes, they were 
very short stays (e.g. 24 hours), which were  
parts of longer journeys, divided into stages. 
Amsterdam, as a stop-over, was visited for the 
purposes of sightseeing as well as purchasing 
cannabis. Trips to the Czech Republic were 
similar where, apart from Prague, the res-
pondents visited the Czech-Polish hip-hop 
festival in Hradec Kralové, Ostrava, etc. Among 
those who travelled to the Czech Republic in 
2015, the largest group were those who lived in 
areas situated relatively close to the border. They 
were usually short trips, made in summer (much 
more frequently than in winter). Trips of this 
type included so-called ‘Eurotrips’ (travelling  
all over Europe), camping trips (e.g. to the 
Scandinavian Peninsula), or hitch-hiking jour-
neys to Spain, quite popular from Poland. Their 
participants were open to new cultures, adven-
tures, stimuli and experiences. This type of travel 
fits into the definition of drug tourism, formul-
ated by GROBE & LŰER (2011). 

4. Tourist trips outside Europe were relatively rare, 
but they were mostly directed towards destina-
tions connected with the culture of using canna-
bis or with its wide availability, such as India, 

Morocco, the USA, Uruguay, Thailand, Vietnam 
or Sri Lanka. They were trips typically con-
nected with cultural or possibly business tourism, 
with the addition of cannabis consumption. They 
involved high costs usually generated by ex-
pensive flights. 

 

 

5. SUMMARY 

 
Drug tourism is spread all over the world, currently in 
Poland as well. Therefore, it seems surprising that 
there are so few publications referring tourist trips 
abroad for cannabis consumption. As a result, its scale 
and character remains undefined, and the only reliable 
data are the figures regarding places where this drug 
is legally available.  

The survey that has been conducted makes it poss-
ible to establish a number of basic patterns concerning 
people using cannabis during tourist trips abroad:  

1) the drug is usually an additional attraction for 
them, or a kind of stimulant which makes their 
trip more pleasant; 

2) the participants of these trips are usually young 
people, open to other cultures, who do not avoid 
adventures and are more willing to take the risk 
of using cannabis than an average tourist 

3) in the case of tourist trips motivated by cannabis 
consumption, Polish travellers tend to choose 
close European destinations where the drug is 
easily available and legal (the Netherlands, the 
Czech Republic, more rarely – Spain); 

4) the respondents stressed the significance of 
natural assets rather than cultural, as regards the 
tourist trips they went on. 

Based on the research, tourist trips abroad related 
to cannabis consumption can be divided into two 
types. The first type includes trips which are motiv-
ated by using the drug at destinations where it is 
available and practically accepted – legally or illegally. 
Such destinations are places where liberal policy       
has decriminalized cannabis, or where it is in a sense 
socially accepted and nobody persecutes users. 
Examples of such countries are the Netherlands, the 
Czech Republic, Spain, Portugal, Uruguay or the four 
American states which have legalized its recreational 
use. 

The other type of trip related to cannabis consump-
tion encompassed the majority made by users of this 
drug. The analysis of the respondents’ answers shows 
that there is a large group of people who use cannabis 
during every trip, because they regard cannabis as       
a stimulant magnifying their sensations, which is what 
they mostly travel for.    



Articles                                                                      55 
 

 
 

The research shows that the scale of cannabis 
tourism should not be marginalized. In times when 
the number of different forms of tourism is growing, it 
is likely that tourists will more and more often face 
new, often controversial forms and trends (STASIAK 

2015). Although using psycho-active substances is as 
old as the history of human kind, the emergence of 
drug tourism increased with the hippie movement in 
the 1960s. Cannabis indica as a motivation to go on        
a tourist trip has been very poorly recognized so far, 
which opens new research prospects. 
  
 

ENDNOTES 

 
1 In this paper, the term ‘cannabis’ is used to refer to all 

psycho-active products based on this plant, e.g. marihuana, 
hashish, etc. 

2 In the literature, the scope of drug consumption is defined 
with the following indexes: 1) the ‘experimenting with drugs 
(life experience) index’ defines the number (percentage) of those 
who have used the drug at least once in their lifetime; 2) ‘recent 
use index’ defines the number (percentage) of people who have 
used the drug in the 12 months prior to the study; 3) ‘current use 
index’ defines the number (percentage) who have used the drug 
in the 30 days prior to the study. 

3 This is supported by numerous references to academic 
works and papers posted in reports by international organiza-
tions, e.g. WDR, EMCDDA, ESPAD, the Polish CBOS, as well as 
specialist journals presenting the problems of stimulants and 
drug consumption, e.g. the international ‘Journal of Drug Issues’, 
‘International Journal of Drug Policy’, or the Polish ‘Alkoholizm    
i Narkomania’.  

4 According to E. COHEN (2003) a drifter is an individual 
tourist who integrates with the host environment. Tourists of 
this type are in part similar to those who go backpacking, i.e. 
traveling alone with little luggage (a backpack). Among 
backpackers, it is quite common to use soft drugs, although on    
a smaller scale than it was in the drifters’ subculture (see: A. PA-
TYRA & A. DŁUŻEWSKA 2015, p. 46). 

5 The results presented come from the MA thesis by 
Przemysław Adam PAWLICKI (2016), supervised by Andrzej 
Matczak, at the Institute of Urban and Tourism Geography, 
University of Lodz.  
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